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First view of the comet after wake-up
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tta Primary Science Goals

How does a comet work: Examine the evolution

o I

of activity
The origin of comets: Take a complete inventory
of the comet s composition; Detail the comet S

physical properties

Understand the role of comets on the evolution of
the planets (Earth)

Comets and the evolution of life on Earth

Create portraits of on or two asteroids

European Space Agency



What are the drivers of the evolution ?




ROSINA DFMS

COSIMA GIADA
MIDAS 7 ROSINA COPS
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e Rosetta Stone

The combination of the Rosetta Stone and the Philae
obelisk were key in deciphering the hieroglyphs and
unlocking the secrets of the civilization of ancient
Egypt.
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ROSETTA COMMUNICATION STRATEGY

Rosetta Communication Plan:

AnThe purpose of the Rosetta communicat
campaign is to raise awareness,

understanding and support by providing

Il nformation and opportunities to engac

V Real-time CHANNELS:

V' Transparency x SOCIAL MEDIA
V' Repetition - x VIDEOS

V Sharing x COMPETITIONS
V Engagement x MEDIA

V Human Side x ESATV

V Expectations

European Space Agency



The ingredients
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18 MONTHS GLOBAL COVERAGE
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https://www.youtube.com/watch?v=PUpSVxoCcik
https://www.youtube.com/watch?v=H08tGjXNHO4&index=27&list=PLbyvawxScNbtAhH8vHAYl-pyEirPi-4Ad
https://www.youtube.com/watch?v=AvkPFXdpOQQ&list=PLbyvawxScNbtAhH8vHAYl-pyEirPi-4Ad&index=26

KEY EVENTS

Historic moments in communicating Space
Science and Operations to the public.

Three Rosetta media events:

- Wake -up (20 January)

- Arrival (6 August)

- Landing (12 November)

Historic moments in communicating
Space Science and Operations to the
public.

Three Rosetta media events:
- Wake -up (20 January)

- Arrival (6 August)

- Landing (12 November)



